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‘Saad Beseiso, Chief Commercial Officer of Zain Kuwait, receiving the award.’

Service Hero awards

Zain wins Best Mobile Operator,
Best Internet Service Provider

KUWAIT CITY, March 2: For the
fifth time, Zain, the leading telecom-
munication company in Kuwait, was
awarded the ‘Best Mobile Operator’
and ‘Best Internet Service Provider’ in
Kuwait for the year 2016 from Service
Hero, the creators of Kuwait’s only
customer satisfaction index. The com-
pany ranked first among the telecom-
munications sector in two categories
for achieving the highest customer sat-
isfaction scores by providing the best
quality service standards.

The awards ceremony, held in The
Address Hotel — Dubai Mall last week,
witnessed the attendance of Majid Al
Ghurair, Chairman of Dubai Cham-
ber, Saad Beseiso, Chief Commercial
Officer of Zain Kuwait, international
speaker and bestseller author Ron
Kaufman, as well as many private sec-
tor leaders. The award was received
after an in-depth evaluation by an in-
dependent advisory council, which
recognized Zain’s role in launching
advanced programs and exceptional
promotions for its customer base, as
well as playing a leading role in the
development of the telecommunica-
tions sector.

Zain received the ‘Best Mobile
Operator’ award and ‘Best Internet
Service Provider’ award for achiev-
ing high rates of customer satisfaction.

The recognition from Service Hero
for the fifth time demonstrates Zain’s
commitment in providing its custom-
ers with the highest levels of service.

Service Hero has appointed an Inde-
pendent Advisory Council comprised
of academic institutions as well as
leading business professionals. As a
neutral panel of experts, the Council’s
function is to supervise the assess-
ment and ensure fair and empirical re-
sults that adhere to all procedures and
norms.

This award reinforces Zain’s com-
mitment in maintaining the values of
its brand. The company is motivated to
continue its pledge in providing exclu-
sive services to meet the needs of its
customers as well as to facilitate their
personal, professional, and business
needs.

Service Hero was established by a
team of professionals keen on identify-
ing companies that are service leaders
in their market. This team is backed
by an Advisory Council, Academic
& Independent, which assures results
that are impartial, objective and ac-
curately reflect people’s preference.
Service Hero’s main goal is to mea-
sure the satisfaction level in the market
by real consumers in order to help and
empower companies to improve their
service levels.

KUWAIT CITY, March 2: The custom-
ers have spoken, and their message is
clear: they love the service they get
from the food and retail brands operated
by MLH. Alshaya Co. Alshaya brands
scooped seven awards at the annual Ser-
vice Hero consumer satisfaction awards,
with family restaurant The Cheesecake
Factory recognised as the best service
provider in both the UAE and Kuwait

in the Casual Dining Category, as well
as being named in the top three overall
service providers in both countries.

Starbucks was named best service pro-
vider in the Café category in the UAE,
while Alshaya brands also dominated the
Clothes and Accessories category, with
Debenhams being named best service
provider in the UAE and Next getting the
award for best service provider in Ku-
wait, ahead of American Eagle Outfitters
and Mothercare.

The Service Hero Index is a consumer-
powered assessment of retail service
quality, which assesses companies on
eight key customer service dimensions:
behaviour, location, speed, product
quality, reliability, value to price, call
centre, and website. For the latest awards,
Service Hero gathered views from
more than 18,500 respondents across 15
categories in the UAE and Kuwait. The
14 categories surveyed were cafes, casual
dining, car service, new car sales, clothes,
electronics, fast food, home furnishings,
Islamic banks, retail banks, mobile opera-
tors, new car sales, hospitals, airlines and
supermarkets. Mona Dabbah, Director
of Group Customer Services at Alshaya,
said the awards highlighted Alshaya’s
“100% commitment to great customer
service”.

“Our aim is to create moments of
delight for our customers whenever they
are shopping or dining at our stores, cafés,
and restaurants,” said Ms Dabbah. “We
think of the customer in everything we
do, and these Service Hero awards are a
testimony to the efforts of our people who
work so hard to satisfy our customers. Al-
shaya’s Group Customer Services team
operate a range of programmes to under-
stand customers’ needs, enhance service
levels and continuously improve the
in-store experience. The team operates a
range of customer feedback channels to
listen and respond to customer enquiries
and concerns. Alshaya’s Customer Ser-
vice teams are accredited with two ISO
certificates for their commitment to, and
compliance with, international customer
service standards and processes.

Firm wins 7 awards at annual Service Hero

shaya brands deliver best service’
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